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Answer any FIVE questions
All questions carry equal marks
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1 Explain different types of advertisements.

2 Discuss the functions of advertising agency.

3 What are the different types of advertisement budgets?
4 Write short notes on the following:

(@) Media selection.
(b) Brand image.

(c) USP
5 Explain the importance of visual layout and art work in the preparation of
advertisement.
6 Elucidate pre-testing and post testing of advertising effectiveness.
7 What are the different sales promotional techniques?

8 Distinguish between publicity and corporate advertising.
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